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15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Typical Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 41.6 years old
(14.7% younger than average) and have a $117,123 (24.1% higher than average) annual household income.
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15.2% or 1,148,530 of CHI DMA Adults 18 or older used CHIPOTLE ocne or more times in the past 30 days.
Typical Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 42.7 years old
(11.8% younger than average) and have a $134,180 (26.4% higher than average) annual household income.
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21.9% or 1,250,743 of WDC DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Typical Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 40.9 years old
(14.2% younger than average) and have a $151,760 (12.3% higher than average) annual household income.
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9.1% or 410,518 of SEA DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Typical Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 40.3 years old (16.9%
younger than average) and have a $152,232 (23.2% higher than average) annual household income.
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12.% or 572,150 of PHX DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Typical Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 41.5 years old
(14.7% younger than average) and have a $145,203 (37.8% higher than average) annual household income.
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15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 24.8% more likely to be a
college graduate, 30.3% more likely to work full-time, .5% less likely to be married, 36.1% more likely to be

a parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Chipotle



15.2% or 1,148,530 of CHI DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 30.4% more likely to be a
college graduate, 29.4% more likely to work full-time, 1.2% more likely to be married, 20.3% more likely to

be a parent of 1 or more children under 18
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21.9% or 1,250,743 of WDC DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 5.2% more likely to be a
college graduate, 22.% more likely to work full-time, 2.4% less likely to be married, 32.7% more likely to be

a parent of 1 or more children under 18.
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12.% or 572,150 of PHX DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 32.% more likely to be a
college graduate, 29.6% more likely to work full-time, 10.5% more likely to be married, 33.7% more likely to
be a parent of 1 or more children under 18
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Quick service restaurants used past 30 days: Chipotle



15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 5.2% less likely to own their
home, 34.2% more likely to own a higher valued home, 5.6% less likely to have a single-family home, 15.6%

| more likely to have a dog.
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15.2% or 1,148,530 of CHI DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 4.9% less likely to own their

home, 11.% more likely to own a higher valued home, 10.3% less likely to have a single-family home, 27.%
more likely to have a dog.
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21.9% or 1,250,743 of WDC DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 10.3% less likely to own
their home, 7.5% more likely to own a higher valued home, 8.5% less likely to have a single-family home,

5.9% more likely to have a dog.
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9.1% or 410,518 of SEA DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 9.6% less likely to own their

home, 14.6% more likely to own a higher valued home, 9.3% less likely to have a single-family home, 11.4%
more likely to have a dog.
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12.% or 572,150 of PHX DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 10.3% more likely to own

their home, 31.1% more likely to own a higher valued home, 4.2% more likely to have a single-family home,

20.9% more likely to have a dog.
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15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 5.7% more likely to look
up D-I-Y advice online, 11.1% less likely to always vote in local elections, 39.3% more likely to belong to a

gym, 25.5% more likely to fly domestic pa
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15.2% or 1,148,530 of CHI DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 1.4% less likely to look up
D-I-Y advice online, 6.5% less likely to always vote in local elections, 35.7% more likely to belong to a gym,
30.3% more likely to fly domestic pas
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21.9% or 1,250,743 of WDC DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 3.9% more likely to look
up D-I-Y advice online, .2% more likely to always vote in local elections, 30.6% more likely to belong to a

gym, 18.3% more likely to fly domestic past
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9.1% or 410,518 of SEA DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 13.1% more likely to look
up D-I-Y advice online, 11.5% less likely to always vote in local elections, 48.9% more likely to belong to a
gym, 30.% more likely to fly domestic pa
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12.% or 572,150 of PHX DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 3.9% less likely to look up
D-I-Y advice online, 12.% less likely to always vote in local elections, 48.7% more likely to belong to a gym,
30.2% more likely to fly domestic pas
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Past 30-days QSR Users: Adults 18 or older
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15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 18.7% more likely to use
QSRs past mo., 19.5% more likely to use Sit-Down Restaurants past mo., 11.7% more likely to use Casinos
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® who used CHIPOTLE one or more times in the past 30 days mUSA
USA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab
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3,920

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

USA Projection

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines

29,118,163 .

18,901,571

71,802,649 27.4%

35.5%

Spa

Casinos visited past 12 months: Yes
m who used CHIPOTLE one or more times in the past 30 days mUSA
Scarborough R1 2025: Feb24-Mar25 Qual Intab 24,982

Quick service restaurants used past 30 days: Chipotle

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

# who used CHIPOTLE one or more times in the past 30 days



Past 30-days QSR Users: Adults 18 or older

3 times

4 times

5 times

6 - 9times

10times or more

m who used CHIPOTLE one or more times in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 86.9%

S T

mCHI

past yr., 7.6% less likely to smoke cigarettes.

15.2% or 1,148,530 of CHI DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 15.1% more likely to use
QSRs past mo., 20.% more likely to use Sit-Down Restaurants past mo., 36.1% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ »

1time 13.8%

2 times

14.8%

3 times 14.3%

4 times g %
5 times

6 -9 times

10 times or more

1WII

® who used CHIPOTLE one or more times in the past 30 days HCHI

Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down

86.4% 72.0%

-ant Meals:

Drank Past 3D-days: Adults 18 or older

34.8%

Liquor
Any Type of Beer

Wine

Imported Beer

s v
Domestic Regular Beer : v v
Microbrew / Craft Beer 1,087,650 %:483: i
» who used CHIPOTLE one or more times in the past 30 days mCHI
CHI DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese sagelf  wings/
Donut/ Burgers/
Bakery  sports Bar

maian i) Opucle st

:u«u -1 oum

asian

 who used CHIPOTLE one or more times in the past 30 days mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used CHIPOTLE one or more times in the past 50... [S08/G28 NN 32.1%

cHl 1,587.560 22.3%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 2.4%
hua 671 9.1%

Table Games (Craps, Poker, etc.) §
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

<)

hs: Yes

Casinos visited past 12

® who used CHIPOTLE one or more times in the past 30 days

B CHI

610
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Quick service restaurants used past 30 days: Chipotle

/ Cannabis

Cigarettes

Vape

= who used CHIPOTLE one or more times in the past 30 days - cHi



Past 30-days QSR Users: Adults 18 or older

‘-“ -* In 1time

l.l%
T
—r

3 times

4 times

5 times 10.5%
6 -9times

10times or more

— O

past yr., 14.1% less likely to smoke cigarettes

21.9% or 1,250,743 of WDC DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 18.4% more likely to use
QSRs past mo., 16.5% more likely to use Sit-Down Restaurants past mo., 17.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

B

2 times
3 times
4 times

5 times

:

6-9times

10 times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down R

urants Used Past 30-days)

indian /
House/  Thai/
Coffee ear  Othar

Asian

chinese

Pz Meican malan  Bagsi/  Upscsle steakhouss Seafood
Donut /

Bakery

# who used CHIPOTLE one or more times in the past 30 days mwoe

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used CHIPOTLE one or more times in the past 30.. (10,015

woc 1,433.053 25.1%

37.7%

® who used CHIPOTLE one or more times in the past 30 days mWDC = who used CHIPOTLE one or more times in the past 30 days mWDC
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals:
100.0% e 85.1% 73.1%
5.8
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Any Type of Beer Table Games (Craps, Poker, etc.)
Wine Upscale Restaurant
Imported Beer Bar / Nightclub
Domestic Regular Beer Stage Show / Concert
Domestic Light Beer - v Sports Betting
Microbrew / Craft Beer 32%68% i Spa
Other Gambling Casinos visited past 12 months: Yes
u who used CHIPOTLE one or more times in the past 30 days =WDC # who used CHIPOTLE one or more times in the past 30 days mWDC
wocC DMA Scarborough R1 2025: Mar24-Mar25 Qual Intab 1,331
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Quick service restaurants used past 30 days: Chipotle

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

= who used CHIPOTLE one or more times in the past 30 days =WDC



Past 30-days QSR Users: Adults 18 or older

I; 1time

3 times

9.8%

4 times
5 times
6 - 9times

—
inecrre R
w who used CHIPOTLE one or more times in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 81.1%

O awoms 3,661,353

e e

9.1% or 410,518 of SEA DMA Adults 18 or older used CHIPOTLE one

past yr., 7.5% less likely to smoke cigarettes.

Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 23.3% more likely to use
QSRs past mo., 28.7% more likely to use Sit-Down Restaurants past mo., 12.4% more likely to use Casinos

or more times in the past 30 days.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
€ »

1time

2 times

3 times

4 times

5 times

6 -9 times

10 times or more

® who used CHIPOTLE one or more times in the past 30 days W SEA

Total Monthly Sit-Down Restaurant Users: A wn Restaurant Meals:
89.9% 69.8%

Drank Past 3D-days. Adults 18 or older
Hor
/St
wine m
Imported Beer
Domestic Regular Beer
Microbrew / Craft Beer -
Domestic Light Beer m 30.5% i

u who used CHIPOTLE one or more times in the past 30 days

SEA DMA Scarborough R1 2025: Feb24-Feb25

mSEA

Qual Intab

Top-10 Cuisines: Adults 18 or older

IS{( -Down Restaurants Used Past 30-days)

Sofler, cicm [wiles/ pgd| mala
onut /

Upscale wmu , sestaod

Caffes Bar mw nwy
Asian

g -
wwho used CHIPOTLE one or more times in the past 30 days mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used CHIPOTLE one or more times in the past 50... [TAD,AA0 NI 36.4%

SEA 910. 190 20.2%

Past 12 monts Casino Activities: Adults 18 or older

Slot Machines

1,485,548

Upscale Restaurant
Table Games (Craps, Poker, etc.) |
Bar  Nightclub m——
Stage Show / Concert 13.4

32.9%

Used Past 30-days: Adults 18 or older

<)

360
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Quick service restaurants used past 30 days: Chipotle

Sports Betting  pryeam eaw 2%
Other Gambling e Casinos visited past 12 months: Yes / Cannabis Cigarettes Vape
# who used CHIPOTLE one or more times in the past 30 days = SEA = who used CHIPOTLE one or more times in the past 30 days =SEA



Past 30-days QSR Users: Adults 18 or older

Lime ttoe
6%

2times

3 times
4 times
5 times
6 -9times

10times or more

Pl
e
-
e
e
e

mwho used CHIPOTLE one or more times in the past 30 days W PHX
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 83.5%

L smasm 3,975,699

yr., 30.1% less likely to smoke cigarettes.

12.% or 572,150 of PHX DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 19.8% more likely to use
QSRs past mo., 23.% more likely to use Sit-Down Restaurants past mo., 3.1% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

H Lime vy
2 times 16.4%
3 times 10.4%
5 times F
10 times or more
® who used CHIPOTLE one or more times in the past 30 days W PHX
Total Monthly Sit-Down Restaurant Users: A lown Restaurant Meals:

87.1% 70.8%

Drank Past 30-days: Adults 18 or older
Uigquor
Any Type of Beer

1,005,205 29.5%

Wine

Domestic Light Beer 25.7%

1,221,999
1,196,426 25.1% [
1061187 22.3%

(Rl B.6%

Imported Beer
Domestic Regular Beer

Microbrew / Craft Beer

® who used CHIPOTLE one or more times in the past 30 days
PHX DMA

W PHX

Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

bh'hhhhhhh

Chiness  coffee  malan Steakhoose Wings/  Bagel [
# who used CHIPOTLE one or more times in the past 30 days

c
House /
Coffee Bar

Indian/  sestood
Burgers/ Donut/  Thai/
SportsBar  Bakery  Other

Asian

nPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused CHIPOTLE one or more times in the past 30.. (65,63 28.9%

PHX 15.235 16.5%

z Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.) 'onm’u‘

14.3%
5
377,766 7.9%
7.1%
F 6.3%
2.8%
PEEGE 2.6%

Bar [ Nightclub

Upscale Restaurant

43.9%

Stage Show / Concert
Sports Betting

Spa

Other Gambling Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

® who used CHIPOTLE one or more times in the past 30 days = PHX
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401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options prrrrpromes

, 17.8%
Mutual Funds  prerrres’ 17.1%

5 14.1%
Money Market Funds 13.3%

11.2%
10.2%

Other (Crypto / NFTs / Metals, etc.) l;:"%
529 Plan / College Savings Plan mmu.ax

Second Home or Real Estate Property w;“i

u who used CHIPOTLE one or more times in the past 30 days

Bonds

15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.

Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 28.6% more likely to have a
401K, 28.1% more likely to have an Auto Loan, 42.2% more likely to Invest/Trade Stocks Online, 2.% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

7.7% 68% 8% ¢ 5% gem

Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home

Checking  Debit or ATM

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
mUSA = who used CHIPOTLE one or more times in the past 30 days mUSA

Professional Services

Tax Preparation Service

54,116,950

Financial Planner & £
46,034,563 17.9%

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney !"11;::

= who used CHIPOTLE one or more times in the past 30 days
usA USA Projection Scarborough R2 2025: Feb24-Jul25

Used*: Adults 18 or older | ‘pry'Past 3-Months Payment Methods Used: Adults 18 or older

?0 6%

11.6%11.1%
.
e T
American  Store Credit  Discover  Square Cash  Facebook Samsung Pay
Express Card Messenger
mUSA ® who used CHIPOTLE one or more times in the past 30 days mUSA

Qual Intab 3,920

(*Past 12 Months) VISA Debit Card Zelle Venmo MasterCard  Apple Pay  CashApp  Google Pay
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15.2% or 1,148,530 of CHI DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 37.% more likely to have a
401K, 41.7% more likely to have an Auto Loan, 49.8% more likely to Invest/Trade Stocks Online, 11.5% more
likely to pay with their Debit Card.

mmlnvestments Owned: Adults 18 or older u # Financial Services Has and/or Uses: Adults 18 or older

401K Plan 3,331,108 44.1%

IRA (Individual Retirement Account)
Stocks or Stock Options m
229,304 20.0%
Mutual Funds m_s%
Money Market Funds M;.;;;S%

1,711 12.3%
Bonds prreTa 10.6%
= ' Ji. 8.0% 7.4%

omrtcp 67 et ) BT i 7

o S - as - ook RN . .
529 Plan / College Savings Plan [T s6% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Autoloan Certificatesof Money  Studentloan Personal Loan Refinanced  Home

= Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Second Home or Real Estate Property lsff% Accourt Mortgage l‘:‘:‘ig ”mo"'@

; q i

¥ who used CHIPOTLE one or more times in the past 30 days W CHI

m who used CHIPOTLE one or more times in the past 30 days mCHI

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

1,844,935 24.4%

Financial Planner - 17.6%

Online Investing / Stock Trading

12.5%
Accountant - 5 11.9%
e gt oatotie ook rive). (> . @ ®
Real Estate Agent i 10.8%11:3% 10,05
. 6.3% 5.6% 4.6%
. 3.1%
estate Panning B 1% . . e . . ]
= = 2.3% (*Past 12 Months) Debit Card Zelle MasterCard Venmo Apple Pay CashApp  Google Pay Store Credit  Discover American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 1.2% Ccard Express Messenger
¥ who used CHIPOTLE one or more times in the past 30 days ECHI

u who used CHIPOTLE one or more times in the past 30 days m CHI

CHI DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 610
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| 21.9% or 1,250,743 of WDC DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 11.% more likely to have a

401K, 23.2% more likely to have an Auto Loan, 14.5% more likely to Invest/Trade Stocks Online, 15.3% more
| likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

2,671,811 46.8%

2,117,598 37.1%
1,629,690 28.6%

] 18.7%
1,107,042

19.4%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

,235 11.1%
722,322 12.7%
15.0%
11.8%

529 Plan / College Savings Plan

10.2%
10.3%

2 10.5%
Other (Crypto / NFTs [ Metals, etc.) peias
Second Home or Real Estate Property 865;:&

# who used CHIPOTLE one or more times in the past 30 days

Bonds

EWDC

Financial Services Has and/or Uses: Adults 18 or older

9.1% 7.8%

ﬂ V
savings Credit Card Online Bill

9.0%
67% 5.1% n.3m

Checking  Debit or ATM ©Online Mohbile Home Auto Loan Money  Certificates of Student|oan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
w who used CHIPOTLE one or more times in the past 30 days mWDC

Professional Services Used*: Adults 18 or older

Tax Preparation Service S e :
L 1,095,360 19.2%
1 Oﬁi} 253 17.6%
882 660 15.5%
8.6%
8.6%

Online Investing / Stock Trading

Financial Planner

Accountant

Gaall 2.2%
272,996 4.8%

Insurance Agent at a Local Office (not onfine)

4.2%

CE

3.0%

Real Estate Agent

Estate Planning

»
Divorce / Family Attorney l" 11% (*Past12 Months)
1.0%
® who used CHIPOTLE one or more times in the past 30 days mWDC

wbC DMA Scarborough R1 2025: Mar24-Mar25 Qual Intab 1,331
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gy \Past 3-Months Payment Methods Used: Adults 18 or older

13.0%12.3%

American
Express

m who used CHIPOTLE one or more times in the past 30 days

MasterCard  Apple Pay CashApp  Google Pay

Zelle

Debit Card

visA

PayPal

Venmo

Discover  Store Credit  Square Cash
Card

mWDC

Quick service restaurants used past 30 days: Chipotle

9.2%
7.6%
il 3.8%

Facebook Samsung Pay
Messenger



| 9.1%or 410,518 of SEA DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 44.6% more likely to have a

401K, 28.3% more likely to have an Auto Loan, 58.4% more likely to Invest/Trade Stocks Online, 8.6% less
| likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account) 1 777,288

Stocks or Stock Options

Mutual Funds 1:_3;96

Money Market Funds M&SJS%
Bonds 1112592

Other (Crypto / NFTs / Metals, etc.) MI.;;?%

9.7%
6.9% 7.6% 6.0% 6.3% 519%

13.9% g = = = ; e 7
Second Home or Real Estate Property % 0.2% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
529 Plan / College Savings Plan E 11.8% Account Mortgage Loan or Home
4% Equity Loan
®who used CHIPOTLE one or more times in the past 30 days mSEA ® who used CHIPOTLE one or more times in the past 30 days m SEA

Professional Services Used*: Adults 18 or older | fpeyPast 3-Months Payment Methods Used: Adults 18 or older

Online Investi Stock Tradi -
nline Investing / Stock Trading  poeie -

Tax Preparation Service

758,954
Financial Planner poaaas

738,231
Accountant

Insurance Agent at a Local Office (not onfine)

Real Estate Agent

Estate Planning

: m L T T —
I

venmo Zelle MasterCard  ApplePay  Google Pay  Cash App American  Store Credit  Square Cash  Discover Facebook Samsung Pay
Card

i VIsA Paypal
Divorce / Family Attorney rl.lgé“% (*Past12 Months) b Express Messenger
mwho used CHIPOTLE one or more times in the past 30 days HSEA m who used CHIPOTLE one or more times in the past 30 days mSEA

SEA DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 360
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12.% or 572,150 of PHX DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 36.5% more likely to have a

401K, 40.2% more likely to have an Auto Loan, 58.1% more likely to Invest/Trade Stocks Online, 5.1% less
| likely to pay with their Debit Card.

mﬁ Alnvestments Owned Adults 18 or older d Financial Services Has and/or Uses: Adults 18 or older

401K Plan  perye 39.1%

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.) ‘ =
53,457 6.4% 6.8%
o B h--mwm
3 g 1 12.5% 210.7%)
Second Home or Real Estate Property Checking  Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
529 Plan / College Savings Plan E’ 5.7% Account Loanor Home ~ Mortgage
4% Equity Loan
# who used CHIPOTLE one or more times in the past 30 days PHX w who used CHIPOTLE one or more times in the past 30 days u PHX

Professional Services Used*- Adults 18 or older | py'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner
OnlineInvesting / Stock Trading

Accountant

.
4.0%
Real Estate Agent Mm
. 2.0%
Estate Planning H 2.4%

Insurance Agent at a Local Office (not onfine)

13.6% 19 g95
“ - 8 —
, . e

Venmo MasterCard  ApplePay  CashApp  GooglePay American Store Credit  Discover  Square Cash  Facebook  Samsung Pay

PayPal Debit Card

3 i *Past 12 Menths,
Divorce / Family Attorney ioﬂ* r ) Express Ccard Messenger
m who used CHIPOTLE one or more times in the past 30 days B PHX m who used CHIPOTLE one or more times in the past 30 days m PHX
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 22 hours, 19
minutes and 38 seconds each week with All Forms of Media.
81.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 20 minutes each

| week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.

Bz«

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

concurr

usoge 56.7%
who used CHIPOTLE one or USA

% of Total 55.9%

more times in the past 30
Weekly H:M: days
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&
,gP"
e§o°
® who used CHIPOTLE one or more times in the past 30 days H USA
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| Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 3 days, 0 hours, 7
minutes and 7 seconds each week with All Forms of Media.
87.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 53 minutes each
| week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

..

Avg. H:M:S/weekwith All Forms of Media:

Weekly
Reach %:

Adults 18 or older
68:50:37
Concurrent
Usege . who used CHIPOTLE one or CcHi

more times in the past 30 days
% of Total

Weekly H:M:

® who used CHIPOTLE one or more times in the past 30 days m CHI
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 18 hours, 24
minutes and 56 seconds each week with All Forms of Media.

73.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 6 hours and 17 minutes each
week listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

63:33:53
concurrent
Usoge ¥ who used CHIPOTLE one or wDnc

more times in the past 30 days

oo FEEH

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who used CHIPOTLE one or more times in the past 30 days mWDC
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Quick service restaurants used past 30 days: Chipotle



Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 19 hours, 3
minutes and 6 seconds each week with All Forms of Media.

76.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 10 minutes each
week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Chipotle



Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 3 days, 0 hours, 44
minutes and 49 seconds each week with All Forms of Media.

80.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 11 minutes each
week listening to All Local AM/FM Radio, representing 8.% of totaltime spent with all forms of Media.
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Quick service restaurants used past 30 days: Chipotle




Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 3 hours, 30

minutes and 4 seconds each week with All Forms of Ad-Supported Media.
78.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 6 hours and 44 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Chipotle



Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 5 hours, 44
minutes and 17 seconds each week with All Forms of Ad-Supported Media.

84.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 19 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Chipotle



Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 1 days, 23 hours, 26

minutes and 1 seconds each week with All Forms of Ad-Supported Media.
71.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 5 hours and 47 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Chipotle



Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 1 days, 21 hours, 42
minutes and 37 seconds each week with All Forms of Ad-Supported Media.

73.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 6 hours and 7 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Chipotle




Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 7 hours, 39
minutes and 40 seconds each week with All Forms of Ad-Supported Media.

78.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 6 hours and 55 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Chipotle



| Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 7
hours and 21 minutes each day with All Forms of Ad-Supported Media. 78.3% listen to Local AM/FM
Radio for an avg. of 57.8 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 7
hours and 40 minutes each day with All Forms of Ad-Supported Media. 84.7% listen to Local AM/FM
Radio for an avg. of 62.8 minutes/day. (Local Radio delivers 11.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Radio for an avg. of 49.7 minutes/day.

Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 6
hours and 46 minutes each day with All Forms of Ad-Supported Media. 71.2% listen to Local AM/FM
(Local Radio delivers 8.7% of Time with Ad-Supported Media.)
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" Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 6
hours and 31 minutes each day with All Forms of Ad-Supported Media. 73.3% listen to Local AM/FM
Radio for an avg. of 52.5 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 7
hours and 57 minutes each day with All Forms of Ad-Supported Media. 78.6% listen to Local AM/FM
Radio for an avg. of 59.4 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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31,053,370 or 78.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 57.8 minutes every day
representing 36.4% of all time spent daily with Ad-Supported Audio.
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' 972,929 or 84.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 62.8 minutes every day representing
36.7% of all time spent daily with Ad-Supported Audio.
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w who used CHIPOTLE one or more times in the past 30 days

- 890,227 or 71.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 49.7 minutes every day representing
| 34. 2% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

s

who used CHIPOTLE one or
more times in the past 30
days

mWDC

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

 Time sinr

12.5%

= s Na o fo
oo o o < S
[ROER ER R R R R R R

Local AM/FM Radio

54.0

Podcasts
28.9

Spotify
28.7

YouTube

Music
15.8

Apple
Music
15.0

SiriusXmMm

17.1

TV Music
Channels
13.0

Pandora
8.8

Local AM/FM
Radio
57.2

SiriusXM
17.6

Podcasts
24.5 YouTub
e Music

12.0

™V
Music
Chan...

13.1

Apple All
Music Other

9.1 S

Am Pando...
azo
n

= who used CHIPOTLE one or more times in the past

30 days

mWDC

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): A

Local AMI/FM Radio
Podcasts

TV Music Channels
YouTube Music
Spotify

Pandora

All Others

Amazon Music
iHeartRadio
SiriusXM
Audiocbooks
Owned Music
Apple Music

WDC

DMA

Tom! Persons-

-m-

ez Ly

ool
P 084
i 8:8%
C— 0:8%

w who used CHIPOTLE one or more times in the past 30 days
Scarborough R1 2025: Mar24-Mar25

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

c22s DGR
who used CHIPOTLE one or woc
imore times in the past 30
days
= WDC
Qual Intab 1,331

% rime spent

17.1%

8.4%

ggglhv .5

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

dults 18 or older

Local AM/FM Radio
49.7

Podcasts
272

Pandor
Tv a
Music 8.8
YouTub | Chann
e Music els
13.7 13.0

Amazon
Music...

All
Others
7.9

Local AM/FM Radio
52.4

Podcasts
229

YouTube Music
11.2

TV Music
Channels
10.6

Pandor All
a Others
7.8 (]

Amazo iHea...

n... =
Siriu...

® who used CHIPOTLE one or more times in the past 30 days

Quick service restaurants used past 30 days: Chipotle

®WDC

soefa.ai

® Share of Everything

for Anything _




Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 301,080 or 73.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 52.5 minutes every day representing
32.9% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

' 449,976 or 78.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 59.4 minutes every day representing
41.3% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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31,053,370 or 78.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 57.8 minutes every day
| representing 36.4% of all time spent daily with Ad-Supported Audio.
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| 972,929 or 84.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days

listen to Ad-Supported Local AM/FM Radio for an average of 62.8 minutes every day representing
36.7% of all time spent daily with Ad-Supported Audio.
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34.2% of all time spent daily with Ad-Supported Audio.
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| 890,227 or 71.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 49.7 minutes every day representing
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| 301,080 or 73.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 52.5 minutes every day representing
32.9% of all time spent daily with Ad-Supported Audio.
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| 449,976 or 78.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days

listen to Ad-Supported Local AM/FM Radio for an average of 59.4 minutes every day representing
41.3% of all time spent daily with Ad-Supported Audio.
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31,053,370 or 78.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Classic Rock.
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972,929 or 84.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Classic Hits, Hot AC, and Urban Contemporary.
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890,227 or 71.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Classic Hits, Adult Contemporary,
Urban AC, and Rhythmic Contemporary Hit Radio.
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301,080 or 73.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Country, Alternative, and Active Rock.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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449,976 or 78.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Hits, Adult Contemporary,
Pop Contemporary Hit Radio, and Hot AC.
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23,790,746 or 60.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 80.3 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Video.
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785,652 or 68.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 93. minutes every day representing 39.2% of
all time spent daily with Ad-Supported Video.
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712,054 or 56.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 58.8 minutes every day representing 28.%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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206,182 or 50.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 51.1 minutes every day representing 24.5%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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294,135 or 51.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 103.2 minutes every day representing 40.7%
of all time spent daily with Ad-Supported Video.
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23,790,746 or 60.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 80.3 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Video.
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785,652 or 68.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 93. minutes every day representing 39.2%

of all time spent daily with Ad-Supported Video.
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712,054 or 56.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 58.8 minutes every day representing 28.%
of all time spent daily with Ad-Supported Video.
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206,182 or 50.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 51.1 minutes every day representing 24.5%

of all time spent daily with Ad-Supported Video.
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294,135 or 51.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 103.2 minutes every day representing 40.7%

of all time spent daily with Ad-Supported Video.
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23,790,746 or 60.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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785,652 or 68.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Local News - Late.

Totol Persons:

TV Stations: Adults 18 or older

who used CHIPOTLE one or
more times in the past 30
days

m who used CHIPOTLE one or more times in the past 30 days mCHI

% Time Spent

Avg. Hours+Minutes/day with Local m

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Auciegs ooy

5

9.1%

Comedies
19.4

Game Shows
20.3

Local News -
Morning
30.9

Mystery/S
uspense/C
rime
15.2

Local News
- Late
15.7

Foo

d/Co

k News okin
111 8. B

National
Local News - /Networ
Evening

24.2

pIETED
276

Court Shows
15.8

o o
ha.
ROER ERERER

Game Shows
24.5

Comedies
25.1

Local News -
Morning
396 Mystery/S
Court uspense/
Shows

19.6

Movies Crime

233

Docu
men

National

/Networ )

k News Eli
14.6 i

Local News -
Late
20.6

Local News -
Evening

29.6

Dramas
38.0

® who used CHIPOTLE one or more times in the past 30 days

uCHI

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or olde

(averoge week]
Local News - Evening

Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows

Local News - Late
Mystery/Suspense/Crime
National/Network News
Food/Cooking Shows
Court Shows

Late Night Talk

CHI

DMA
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Jotal Persons

| e ——————
M_ﬂﬂ_"
R — 4
TR —
TN — 1R
EREEEE —— T 1
m_ﬂh

PR — A

18or
m ——— T
-mr'
who used CHIPOTLE one or
m-!m o imes inthe past 3
days
® who used CHIPOTLE one or more times in the past 30 days M CHI
Scarborough R1 2025: Feb24-Feb25 Qual Intab 610

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

Ad-Supported Local TV Station Programs (% Time Spent &
{Averoge Day)

Avg. Minutes/day Spent): Adults 18 or older

E%

Game Shows
20.3

Local News -
Morning
309

Sports
254

(=}
o

[ [
Hio §
g = x_a‘\'

e

Court
Shows
15.8

Comedies

4.9 182

2,59
2:0%

o

[

Fo
od
/C

Late
Night
Talk

Nationa
I/Netw

Local News -
Evening
25.2

Mystery/Sus
pense/Crime
15.8

Movies
239

Game Shows
245

Local News -
Morning
39.6 Mystery/
Suspense
/Crime
19.1

Court
Shows
19.6

Comedies
231

Nationa
I/Netw
ork

Late Night
Talk...

Local News -  Local N
Evening Lat

303 20.6 Food/Coo...

® who used CHIPOTLE one or more times in the past 30 days

Quick service restaurants used past 30 days: Chipotle

HCHI

soefa.ai

* Share of Everything
for Anything _



Local TV Station Programs (Persons & % Reach): Adults 18 or older
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watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Movies, Local News - Morning, and Dramas.
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206,182 or 50.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Local News - Morning, Game Shows, and Mystery/Suspense/Crim
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| 31,135,188 or 78.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30
days use Ad-Supported Social Media for an average of 151. minutes every day representing 28.7% of
all time spent daily with Ad-Supported Digital Media.
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868,829 or 75.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Social Media for an average of 152. minutes every day representing 28.6% of all
time spent daily with Ad-Supported Digital Media.
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[ 960,589 or 76.8% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Social Media for an average of 141.3 minutes every day representing 27.5% of all
time spent daily with Ad-Supported Digital Media.
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311,535 or 75.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Social Media for an average of 144.2 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Digital Media.
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479,109 or 83.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Social Media for an average of 197.2 minutes every day representing 35.3% of all
time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

OTT TV Streaming Services

Search (Google, Bing, etc)
Email/Text//M/Zoom,etc. (Personal & Work)
Social Media

N (Websites/Apps)
/

Banking/Financial/Real Estate (Websites/Apps)

Streaming Audio (Local Radio/ ...
Avg. Hours+Minutes/day with

Digital: Adults 18 or older

Concurrent|
usage %

Games/Fantasy/Betting Sites

Shopping (indl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.

Online Classes, Schools, Colleges, Universities

who used CHIPOTLE one or
more times in the past 30
Local TV Streaming m days B. 2%

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

167.2

OTT TV Streaming
Services
111.8

Social Media
208.9

Online
Classes,
Schools,
Colleges,

Universiti...

Search
(Google...

Non-
Premiu

Local TV
Streaming

YouTube/
TikTok,

Online
Classes,
Schools,
Colleges,

Universiti
es...

OTT TV Streaming Services
1351
Social Media
164.5 Non-
Premium+Pre
mium Cable

Streaming...

Email/Text/

YouTube/Ti
IM/Zo

Sho
Local TV ppin
Streaming 8

Streaming Audio (Local Searc Games/...
Radio/ Podcasts/Streaming
Services)

137.5

News/ B
Wea... 'a

 who used CHIPOTLE one or more times in the past 30 days B PHX

» who used CHIPOTLE one or more times in the p:

ast 30 days m PHX

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg.

Persons

Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)

Email/Text IM/Zoom,etc. (Personal & Work)
S ”

OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)

e, . R
s ot ot T YR
i

18.5%
20.5%

Avg. Hours+Minutes/day with Ad- m
Supported Digital: Adults 18 or older m

(Websites /Apps)

ing/Fina ncial/Real £

Non-Premium+Premium Cable Streaming

Concurrent

Local TV Streaming Usoge %:

who used CHIPOTLE one or

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Radio/

Local TV
Streaming
453

Email/Text/I

Social Media
197.2

Online Glasses, Schools, Colleges, Universities _ 8832

more times in the past 30

Podcasts/Streaming

Streaming Audio (Local

YouTube/Ti
kTok, etc.
314

OTT TV Streaming
o

Non-
Premium+P...

Non-
Premium+Pre
mium Cable
Streaming

Local TV
Streaming

44.7
OTT TV Streaming

Services
90.3

Search

YouTube/TikT

ok, etc.

354
Streaming Audio

(Local Radio/

Podcasts/Streaming
Services)
719

Email /Text/|

Social Media
149.1

Work)...

d
m who used CHIPOTLE one or more times in the past aoagays

PHX DMA Scarborough R2 2025: Aug24-jul25 Qual Intab 337
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

uPHX

= who used CHIPOTLE one or more times in the past 30 days

Quick service restaurants used past 30 days: Chipotle

m PHX
* Share of Ever‘ythxng




' 30,480,382 or 76.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30

days use Ad-Supported Facebook for an average of 52.8 minutes every day representing 35.% of all
time spent daily with Ad-Supported Social Media.
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866,552 or 75.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 53.8 minutes every day representing 35.4% of all time
spent daily with Ad—Supported Social Media.
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959,295 or 76.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 50.8 minutes every day representing 35.9% of all time

spent daily with Ad-Supported Social Media.
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288,619 or 70.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 42.8 minutes every day representing 29.7% of all time
spent daily with Ad-Supported Social Media.
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435,567 or 76.1% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 76.7 minutes every day representing 38.9% of all time
spent daily with Ad-Supported Social Media.
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30,480,382 or 76.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30
days use Ad-Supported Facebook for an average of 52.8 minutes every day representing 35.% of all
time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 76 9% Social Media: Adults 18 or older
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866,552 or 75.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 53.8 minutes every day representing 35.4% of all time
spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
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959,295 or 76.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 50.8 minutes every day representing 35.9% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 76.7% Social Media: Adults 18 or older
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288,619 or 70.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 42.8 minutes every day representing 29.7% of all time

spent daily with Ad-Supported Social Media.
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| 435,567 or 76.1% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 76.7 minutes every day representing 38.9% of all time

spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,909,974;
Social Media: 2,164,557; Local Radio: 1,953,371; Non-Prem. Cable: 1,150,139; Local TV:
896,416 reaching Adults 18 or older who used CHIPOTLE one or more times
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 87,276;
Local Radio: 61,773; Social Media: 61,162; Non-Prem. Cable: 37,006; Local TV: 30,410
reaching Adults 18 or older who used CHIPOTLE one or more times in the past 3

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used CHIPOTLE one or more times in
the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 74,9009;
Social Media: 65,354; Local Radio: 54,363; Non-Prem. Cable: 35,902; Local TV: 23,231
reaching Adults 18 or older who used CHIPOTLE one or more times in the past 3

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used CHIPOTLE one or more times in
the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,786;
Local Radio: 18,950; Social Media: 18,886; Non-Prem. Cable: 11,086; Local TV: 7,829
reaching Adults 18 or older who used CHIPOTLE one or more times in the past 30

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used CHIPOTLE one or more times in
the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 46,207,
Social Media: 33,952; Local Radio: 28,957; Non-Prem. Cable: 15,423; Local TV: 12,361
reaching Adults 18 or older who used CHIPOTLE one or more times in the past 3

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used CHIPOTLE one or more times in
the past 30 days
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7 35,344,691 or 89.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30
days spend an average of 61.5 minutes per day driving, seeing Billboards and Signs. 65.5% Listen to
Local Radio Stations Out-of-Home for an average of 35. minutes

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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1,015,702 or 88.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 66.9 minutes per day driving, seeing Billboards and Signs. 70.8% Listen to Local
Radio Stations Out-of-Home for an average of 38.1 minutes
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1,091,402 or 87.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 54.7 minutes per day driving, seeing Billboards and Signs. 59.5% Listen to Local
Radio Stations Out-of-Home for an average of 30.1 minutes
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Top-13 Out-o_f-Home Media (Persons & % Reach): Adults 18 or older
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354,458 or 86.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 56.9 minutes per day driving, seeing Billboards and Signs. 61.3% Listen to Local
Radio Stations Out-of-Home for an average of 31.8 minutes/d
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524,845 or 91.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 74. minutes per day driving, seeing Billboards and Signs. 65.7% Listen to Local

Radio Stations Out-of-Home for an average of 36. minutes/day
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35,344,691 or 89.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 61.5 minutes per day driving, seeing Billboards and Signs representing 36.6% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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71,015,702 or 88.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend

an average of 66.9 minutes per day driving, seeing Billboards and Signs representing 35.4% of all Time
Spent with Ad-Supported Out-of-Home Media.
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1,091,402 or 87.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend
an average of 54.7 minutes per day driving, seeing Billboards and Signs representing 35.1% of all Time
Spent with Ad-Supported Out-of-Home Media.
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354,458 or 86.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend
an average of 56.9 minutes per day driving, seeing Billboards and Signs representing 32.7% of all Time

Spent with Ad-Supported Out-of-Home Media.
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524,845 or 91.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend
an average of 74. minutes per day driving, seeing Billboards and Signs representing 42.4% of all Time Spent
with Ad-Supported Out-of-Home Media.
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more likely to use

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,015,702 or 88.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 66.9 minutes per day driving an average of 38.9 miles each day and are 108.5%
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1,091,402 or 87.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 54.7 minutes per day driving an average of 31.8 miles each day and are 55.8%
more likely to use Massachusetts Avenue than the Metro averag

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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354,458 or 86.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 56.9 minutes per day driving an average of 33.1 miles each day and are 152.3%
more likely to use Montlake Bridge than the Metro average.
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more likely to use

Highway 51 than the Metro average.

| 524,845 or 91.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 74. minutes per day driving an average of 43.1 miles each day and are 116.3%
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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12,030,722 or 30.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing
27.9% of all time spent daily with All forms of Print Medi
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405,109 or 35.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing
32.5% of all time spent daily with All forms of Print Media.
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412,131 or 33.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing
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166,445 or 40.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing
27.2% of all time spent daily with All forms of Print Media.
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80,176 or 14.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing
21.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspaper(s) (Daily
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

101,504,538

92,407,268 34.9%
76,542,704 28.9%

Local AM/FM Radio

e —————

Video Streaming Services
Podcasts

Cable TV Networks

Local Broadcast TV

Audio Streaming Services

58,120,906 21.9%

38,394,058 14.5%

41,881,614 15.8%

36,495,649 13.8%
 o/9ge4l _14.5% |

4

28,602,011 10.8% —

31,835,229 12
4.3%

Billboards 28,530,480 10.8%
Newspapers gy
® P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Feb24-Jul25 Quallintab: 3920 * Share of Everything
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

| 2,984,314 39.5%
| 2,708,966 35.8%

| 2.253,041 29.8%

1,663,378 22.0%

Local AM/FM Radio

| 1,364,480 18.1%

Local Broadcast TV
Cable TV Networks
Video Streaming Services
Audio Streaming Services

Podcasts

| 1,186,117 15.7%

| 1,050,919 13.9%

| 1212266 16.0%

A —
| c08.014 12.0%
; CHICAGO
12.6%

Billboards [ as0 366
Newspapers
m P18+ who used CHIPOTLE one or more times inthe past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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All Graphs and soefa.ai DataModeling Copyright ® 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. Soefa . al for Anything ©

Quick service restaurants used past 30 days: Chipotle



"Advertising Actions"

P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Social Media g3 346,272 41.1%

Websites 2,050,635

Direct Mail 1,689,624 29.6%

Broadcast, Cable, & Sat TV 1.400.3 24.7%

Local AM/FM Radio

Podcasts
Video Streaming Services
Audio Streaming Services

Newspapers vy 11.4%

m P18+ who used CHIPOTLE one or more times inthe past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions”

P18+ who used CHIPOTLE one or more times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Audio Streaming Services 425,500

Podcasts

558, 269

Newspapars
Billboards gfSPo8 4 SEATTLE-TACOMA

Local Broadcast TV 496,432
® P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1,629,689 34.2%

1,393,049 29,29

Local AM/FM Radio

950,333 20.0%

Video Streaming Services
Podcasts

Newspapers

Local Broadcast TV

Cable TV Networks

Audio Streaming Services

Billboards
m P18+ who used CHIPOTLE one or more times inthe past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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